
Conflicts of interest are harming maternal and child health: 
time for scientific journals to end relationships with manufacturers of breast-milk substitutes 

Read this statement online at: https://tinyurl.com/illegal-formula-ads  

(February 15, 2022: Ottawa, Canada) Last Friday, the British Medical Journal Global 
Health published a commentary by 16 public health, child protection, and legal experts 
from South Africa, Canada, United States, Argentina, Australia, and the United Kingdom 
raising concerns about advertising practices by one of the world’s leading science journals, Nature.  

Nature is the flagship publication of more than 3,000 journals published by multi-billion-dollar 
Springer-Nature corporation which publishes many of the highest-impact journals worldwide. 

The experts observe that Nature publishes advertisements for breastmilk substitutes manufactures by 
pharmaceutical company Abbott that are contrary to World Health Organization guidance which has 
been supported by 19 near-unanimous and consensus government political resolutions of the 194 
member states since 1981 and with United Kingdom and European Union law where Nature is 
published and Springer is based (in Germany), respectively.  In 2016, the World Health Organization 
and a Lancet expert group estimated that 823,000 infants and young children die annually as a result 
of sub-optimal breastfeeding. 

“The commentary tells the story of a year-long effort by the 16 experts to urge Nature to publish its 
observations about the legal status of the ads and the serious injury that they can have on vulnerable 
children, especially in Low-Income Countries where formula-related lung and intestinal infections are 
often death-sentences,” said Bill Jeffery, Executive Director of the Ottawa, Canada based Centre for 
Health Science and Law and a co-author of the BMJ article. “Approximately half of Nature’s 5 million 
alert-subscribers are health professionals; as opinion-leaders they should at least be alerted to the 
severe risks of bottle-feeding if they see ads deemed too misleading for the general public, lest they 
become hapless publicists for the formula companies. Nature-Springer’s $600 million in sales 
(including advertising) revenue should not put it above the law or silence the news media,” he added. 

For information contact: Bill Jeffery, Centre for Health Science and Law (CHSL), Ottawa, Canada 
at billjeffery@healthscienceandlaw.ca; Skype: CHSLBillJeffery Mobile/Whatsapp: 1-613-565-2140.   

Pereira-Kotze C, Jeffery B, Badham J, et al Conflicts of interest are harming 
maternal and child health: time for scientific journals to end relationships with manufacturers 

of breast-milk substitutes BMJ Global Health 2022;7:e008002. 

Yesterday, CHSL published another comment about pharmaceutical company interests (including 
Abbott) appearing to stall progress on public health sodium-reduction measures to prevent 1.9 million 
deaths and 45 million disability-adjusted life-years lost per year attributed to salty food, worldwide.  

Cappuccio FP, Campbell NRC, He FJ, et al. Sodium and health: old myths and 
a controversy based on denial. Current Nutrition Reports 2022; available at: 

https://link.springer.com/article/10.1007/s13668-021-00383-z 
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